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Using Machine Learning to Compare the Information Needs and Interactions of
Facebook: Taking Six Retail Brands as an Example, Chen Yulin. Information
2021, 12(12), 526, (First author).

Analysis on the Perception of Using University Mobile App: Taking Universities
in Taiwan as Examples. Chen Yulin. Journal of East Asian Identities (JEAI),
Volume 6. March 2021, (First author).

Analysis of Community Interaction Modules of European and American
Universities, Journalism and Media. Chen Yulin. Volume 2(2), March 2021,
(First author).

Information Clues and Emotional Intentions: A Case Study of the Regional
Image of the Cultural and Creative Community, Chen Yulin, Administrative
Sciences. Special Issue Tourism Destination Management. Volume 9, Issue 2,
May 2019. (First author).

Collaborative social networks: Effect of user motivation, cognition, and behavior
on user participation, Chen Yulin, Journal of Media Management and
Entrepreneurship (JMME). Volume 1, Issue 1, 57-72. 2019, (First author).

A Study on the Relationship between Emotion and Interaction of College
Students, Chen Yulin. Journal of East Asian Identities, Volume 3, 41-50. March,
2018, (First author).

A study of receiver attitude on city image advertisement: Based on Taiwan and
China online advertising, Chen Yulin & Saito Mitsuru. Journal of East Asian
Identities (JEAI), Volume 1, 81-94. March, 2016, (First author).
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Will This Post Promote Interaction? An Empirical Study on Physical and Virtual
Products, Chen Yulin. 2022 2nd International Seminar on Machine Learning,
Optimization, and Data Science (ISMODE), 22-23 December 2022 in, Jakarta.
(EI Compendex), (First author).




The Impact of Brand Positioning and Information on Emotional and Behavioral
Participation of Social Media, Chen Yulin, 2019 3rd International Conference on
Education and Multimedia Technology (ICEMT 2019), Nagoya, Japan. July 22-
25, 2019. (EI Compendex), (First author).

The Impact of Social Media Emotions and Behavioral Participation on
Destination Image: A Case of Museum Image Mining, Yulin Chen, Binyue Cui,
Yanting Tong. 14th IEEE International Conference on Computer Science and
Education (ICCSE). Toronto, Canada, August 19-21, 2019. (EI Compendex),
(First author).

Community Information's Effects on User Emotions and Behaviors, Chen Yulin,
2018 IEEE International Conference on Big Data, Cloud Computing, Data
Science & Engineering (BCD), Yonago, Japan.12-13 July 2018. (EI
Compendex), (First author).

Research on UI Visual Design of Intangible Cultural Heritage Digital Museum
Based on User Experience, Yanting Tong ; Binyue Cui ; Yulin Chen, 2018 13th
International Conference on Computer Science & Education (ICCSE), Colombo,
Sri Lanka, 8-11 Aug. 2018. (EI Compendex).
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Dialogues with Kenichi Ishii, Chen Yulin & Kenichi Ishii. The Journal of
Information Society, January 2020 issue.

An Integrated study on Construction and Evaluation for Mobile Modules, * 7
#c > K3 ,2018.07, ISBN : 978-986-96716-8-2.
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